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•  Part One: The Basics 
•  Part Two: Engaging with your Page 
•  Part Three: Building a Community 
•  Question & Answer 

Breaking it Down 



Making the Case 

•  Facebook is No. 1 
–  Almost 75% of businesses/organizations use it 
– Nearly one in six people in the world are active users. 
– On any given day, there are 665 million active users 
–  Facebook drives more action than Twitter, but less than email 
	
  
	
  



Key Terms 

•  Timeline 
•  Tagging 
•  “Like” 
•  Sharing 



Choosing Your Setup 

•  Page v. Group v. Profile 
–  Page: You’re an AO? Use this. 
– Group: Have a smaller, community-focused program? 

Think about one of these. 
–  Profile: For individuals 
 



Image Dimensions 

www.facebook.com/PagesSizesDimensions 



Part Two: Engaging with Your Page 

•  Toggling between accounts 
•  Inserting an image or video 
•  Tagging other people/organizations/pages 
•  Hashtags 
•  Editing a post 
•  Link shorteners 



Creating an Event 



Rules of Thumb 

•  Update your page at least once a day, but not more than three or 
four times 

•  Starting a conversation will keep users engaged and coming back 
to your page 

•  Pictures, pictures, pictures! 



Part Three: Building Community 

•  Maintain benchmarks and metrics 
– Note how many shares your posts receive 
–  Check your “insights” page 
– Mark what types of topics/discussions spark the most engagement from 

your audience 



What to Post 

•  Blogs 
•  Campaigns 
•  Local news  
•  Relevant updates from partners/organizations in 

the movement - make your page a hub of 
information 















Tone 

•  Face-to-Face 
•  Ask questions 
•  Use competition in your favor 
•  Be fun! 





Crea-ng	
  Shareable	
  Memes	
  
•  Use:	
  Photoshop,	
  PowerPoint,	
  InDesign,	
  Pixlr	
  







Questions? 
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